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This looks like a nice cosy
suburban homel Let's go inside
and seewho lves here! Well,
watch your yourself Carl has
some nasty habits, like collecting
........... avatars!l He'll gt yours if
you're not careful, just check out
his shelf on the left side of the
roam,

You have to go through the glass
door at the back to find Marg his
f long suffering wife. Shell ba really
happy to see you, but please take
some cigarettes along with you as
she's always dying for a fag. Just
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Mr BulBu - vowre daf

Marg : | have § kids: Sus Elien, JR. Bob,
Famela and Alexis.

Mr BulBo - venemcs whal aboul Tom Jones)
Marg : | had LIFOSUCTION done lastyear.
Eee my waistine?

Mr BulBy » /oontbsliove oy

ou don'tl I'm just here to CASH in.
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Market predictions - 2000

 Mobile platforms dominate?
* Rich interactive media access at home
« Multiplayer games and communities the norm

« Games are cross platform, play via mobile, PC
at work or school, TV at home....

 Broadband with mobile
e Cross-platform content
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Virtual Community

e community of users
e users create content
e dynamic and evolving

e previous examples: bulletin board, MUDs,
special interest groups

e textbased, 2D, 2,5D, 3D

 thriving communities usually socially
engineered
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e focused theme and purpose

e common interests or ages

e often hosted

e "netiquette" and community rituals

e community history

e games — background story, role playing
* help for new users

 tools for users

e sub-groups can form
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Rallying Cry (Teen) Lifestyle Engine

Mobile Interface

Raw Inputs Outputs
(Local, Regional, Global) Rallying Cry « Mobile Internet Usage
Platform - cellphone, PDA
» Users/Consumers 3D Virtual « Mcommerce Purchase
 Activities Community « eg toy, stuffed pet

* Happenings « Subscribe to branded services
e Brands » eg themed movie club

« Technologies Web Interface > Lesllazs) GonlEmn!

 eg local movie theatres,
purchase tickets
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Pilot Community: lceBorg.com
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Key Elements 2

» 3D web based virtual community % , ¥
« background story ¢ Q

e multi-user

. social design ‘ ‘
 Interactive functionality:

— chat, economy

— avatar interaction

— house building

— pet & plant growing

— live streamed audio/video

-
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The story begins... &

o Itis the year 2172. 'L (
* You have crashlanded (J;

on a polluted asteroid (

e |t's cold, It's hostile and
you need friends...
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Grannies

e are over 105 years old
 surgically improved
e real estate dealers
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 Eco friendly renegades |,
* Mix of aliens and (3
humans
 Expert gardeners 1
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e Dance club

e |ceborg worlds

 Iceborg objects
demo
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PET FACTORY 1.0
A virtual pet engine
for
wireless and web
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* A powerful content engine supplled as
a white lable product for fast integration
with existing mobile and web services.

« Using existing technologies — sms &
WWW

*Fun and easy to use mobile text
messaging and a community focused
web site with cool 3D pets easily
matched to customer’s own brand

A tﬁ identity
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Adopt, care &
attack pets
via SMS

#~ Supercharged tamagotchi!!
v Collect, train, play, and

- ) — compete with other owners.
Q= Live in UK and Finland....
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frenchifries
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* Adopt and nurture your pet via SMS

e Play with your pet in 3D on the web....

o Attack other pets via SMS to gain strength

e Build community, make new friends and win
prizes in pet and owner ranking competitions
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PET Factory can drive any type of

character....
cutePET sportsPET
e care and community for kids e team matches
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PET Factory Product Versions cont.

MUuUsIicPET pornPET
e virtual dating esafe sexy & fun playmate
 music and fashion videos
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L essons learnt - 2005

o KISS

« Start small, organic growth vs VC funding
o Test early & often

e Choose partners carefully

e Value Chain — from idea to finished product
which consumer is able to find AND willing to
consume/pay for
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MmL.ife

 Alife application for mobile devices
e Visual ambiance
e First iteration

* Developed as engine to drive different
styles of visual environments
e Future possibilities
— User developed gene types
— Evolving visuals.....?
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